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Current Connected Control

What do people want to get from their business management
solution?




Improving modernization
Bridging the past to the future

sage

Modernized versions allow customers to move to a fresh Ul and
benefit from the latest technology without having to face a
disruptive migration journey

Sage 50

Basing 100c on products with loyal install base and years of
experience and customer feedback allowed Sage to offer the
richness of functionality customers are expecting

Sage 100

Sage 100c is a comprehensive business management so
|s easier to use with intuitive new user interfaces
Improves productivity with more features and connectec
included in the new solutions bundles
Reduces up-front customer investment by offering s
pricing

Sage 100




Sage 100c builds on top of Sage 100

Desktop Application

(Microsoft Windows Screens,
Desktop ISVs)

Cloud Applications
(Connected Services)

Sage 100 Business Logic for Application

(General Ledger, Accounts Payable, Accounts Receivable,
Order Entry, Purchase Order, Inventory, Payroll & more)

Microsoft SQL Database
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1. Current






Do more with data
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Source: Aberdeen Group, August 2016



Improving visibility and customer service

90% A
80% B Mobile No Mobhile 77%
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Real-time visibility into A fully integrated view of Data entry at the

status of all processes, all customer information point of activity

from quote to cash
Source: Aberdeen Group, August 2016



sage

"Companies that have integrated ERP

and Bl capabilities see a 55% greater
Improvement in process cycle times."

“Simplify decision-making to grow your business with analytics and ERP*
Aberdeen Group, 2015






Sage Intelligence Reporting

Gain control through
accurate reporting

@ sage Intelligence Reporting
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2. Connected






Technology challenges

Lack collaboration capabilities

Business systems cannot interact with one another

System cannot track business processes

Redundant data

Difficult to share data outside of the organization

Inaccurate data

48%

39%

35%

29%

23%
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0% 20% 40% 60%



Sage 100c manages your entire business

and payro/

Sage 100c

Personalization tools

Workflow and process tools

Dashboards and reporting

Document management

Import/export tools

Sage 100c

Sage 100c connects all the vital aspects of your finances and operations—sharing information, improving business insight,
and eliminating redundancy. Build the systam that makes the most sansa for your organization.



Connected customers

40%

Productivity
increase

Drive your
business

Increase in
customer satisfaction

Revenue
growth

“‘With information readily available at their fingertips,
sales representatives can deliver unparalleled
customer service and strengthen client relationships. In
short, Sage CRM and Sage 100 deliver the business

management capabilities we need to stay competitive.”
Jean-Marc Pigeon, President, Inortech, Inc.



Harness the Power of Integrated CRM

Improve customer service

Market more effectively
Empower more productive people teams

N\anagement

Work faster and smarter
Use visibility to drive profitability

Pitch new products to the right people
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3. Control






Be flexible to change
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operational performance business change



AR AR AR AR R A R A A A A R S R R R S S R S S R e s

-
YA A A AN A A AN A AN AY AR B AAAAAAAAAARAAARIIIAAIIIARIFIIINIIIFIIAIFIIIIN

I NI AN AN
<,

h

AN
A by A AAAARANAINIY

-




Optimize and forecast inventory

Actual

I e
Madel

Stock holding 5.1m
Achieved

DERRRERNANRN 57.96%
Target

Fill rate 95.38%

Iltem status breakdown

Ok B so0m

New 206.6k
Excess ] 2.8m
Surplus orders | 561.4k
Stocked out [ 712.5k
Potential stock-outs 1 206.9k

Online - Click here to get helps

as

s

'\__:i'__.:- Dashboard ~  Classification -~

Dashboard (ABC Warehouse) @

Excess value
T | X
Excess stock @ 2,194

Lost sales

Mlalammallls 7125k

ltems
Stocked out @ 1,178

Data purity

Stock BN o5 .84%
Locations N sk
Suppliers 69.26%
Products 99.64 %

Customer orders

91.67%

[

]

N s
Purchase orders I
[ ]

Historical purchase orders 099.95%

Locations

Forecasts -~ Orders -~

Inquiry

Surplus value

"I 56

ltems
Surplus orders @

297

Pot. lost sales

N 206.9k
PR——— | —— lterns
Potential stock outs @ 115




At-a-glance valuations, demand

fill rates, & orders

ABC HML Matrix

Low

SOl |'J“lh[,f': Dashboard ~ Classification ~ Locations Forecasts ~ Orders ~  Inquiry

Order schedule @
Product code, Description, Class Cost, Value Demand
Velocity Amended Amended

BQ1242FGNO7 g :\r.-l units 105 1,119.0339 !
Axle Assy 20" 10-stud 335 73" Track g |
1 ¢ 117,499 ) da - P
[ipoue ] ] Siandarc] May 05, 18] L.119.033 P ———
Avg 12 sales: 5.2 Avg FC: 17 8
Stocked out 2016 | PTD sales: 10 Age: 51
BQ1246FG715N07 * units 27 1,132.5633
Axle Assy 20" 5-spoke 71.5" Track Maxus
° - 27 1,132.5631 30,579 L“..h.-..h‘
- Avg 12 sales: 4 Av.
e L PTD sales: 3 Age: 51

BQ1246FGNO7 ® | units 130 1,135.1267

Axle As: spoke Grease Complete ‘ | . " .‘ "
v

130 1,135.1267 147,568
=Tl Avg 12 sales: 45 Avg F T
2016 _— ° : ‘

PTD sales: 13 Age: 51

. Created by SIA Basics User
Download Archive Add
i u + Created on February 09, 2016

Location ABGC Warehouse

Supplier FUWA K HITGH - OVERSEAS AUD$
Online - Click here to get helpa

_

Order units 262 262 0
Order value 295,644 295,644 0

Medium

Count 126

value 1.1m

Avg demand 659.4k
Fill (93.00%) 89.66%

Count 314
Value 745.4k
d 207.5k
91.55%

ount 353
Value 145.1k

Policy parameters | 4 Recalculate balance

High

Count 142

Value 2.6m

Avg demand 1.4m
Fill (98.00%) 89.14%

Count 88

Value 156.2k

Avg demand 63.0k
Fill (98.00%) 93.63%

96
57.3k

11.8k
96.01%

¢ off | il Count | .l Value

Demand at cost
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The ‘C’ Story

Sage 100c
- Curent  Connected  Control
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